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U3A Network Queensland, the peak body 
for 34 Member U3As across the State, 
has developed these Brand Guidelines to 
ensure that its documentation is consistently 
branded and professionally presented.

Adopting these guidelines will ensure 
consistency of the U3A brand used in 
both printed and digital products. Mature 
communication principles have been applied 
throughout the development of these 
guidelines.

Specifications for our logo, colours, 
typography and style of photography are 
presented, and these should be followed 
in Network-related documentation and 
communication products.  Also included are 
examples of how design elements may be 
applied. 

Member U3As are welcome, but certainly 
not obliged, to use this document to help 
create a single, consistent brand identity for 
the U3A movement in Queensland.

Logo imagery along with PowerPoint, Word 

and other templates will be available and 
may be adapted for use by Member U3As, if 
they wish. These templates will be available 
for download from the Network’s website, or 
by contacting the Network Secretary directly 
via email to secretary.u3aqld@gmail.com.

There may be circumstances when these 
guidelines may not suit the required 
application. In such cases, please contact 
the Secretary for asssistance.

For any enquiries about the content of this 
guide or how to implement its guidelines, 
please contact the Secretary.

Achieving a strong, enduring and 
recognisable brand through implementing 
these guidelines is part of our Strategic Plan 
2021 - 2025.

Gail Bonser 
President 

U3A Network Queensland

Introduction



The three-cell logo is the internationally 
recognised symbol of the U3A movement, 
reflecting learning for its own sake and 
interaction through the joy of discovery.

This logo is also identified nationally as the 
symbol for U3A in Australia, ensuring an 
immediately recognisable symbol of our 
movement. Network Queensland therefore 
recommends its use statewide as part of 
each Association’s logo.

The brand mark, being the logo and 
its integral graphic elements, must be 
consistent in context when used in printed 
or digital materials, signage, promotional 
materials and in advertising.

The logo is approved in two designs 
only: the main logo with the Three-Cell 
Logo Graphic with the words ‘Network 
Queensland - University of the Third Age’ 
underneath.

The secondary logo, in block configuration, 
is  for use when horizontal space is limited, 
such as on a website or in other digital 
products. A thumbnail design is also 
approved for website use

The logos must only appear on white, light 
grey or light blue backgrounds, as specified. 
The logos cannot appear on gradients or 
solid colours, other than the U3A Light 
Blue colour that allows contrast between 

the three-cell logo and the background, or 
reversed. Use of the logo on the primary 
Blue and Yellow backgrounds is to be 
avoided, as this minimises the contrast 
needed for the logo to stand out.

In cases when the logo needs to stand out 
from an image background, a highlight or 
drop shadow may be used. The reverse 
(white-text) version may also be used on 
images that are dark (as shown below) and 
on the 100% Light Blue background.

Network Queensland is pleased to 
provide basic design templates on its 
website that may be downloaded if 
individual Associations would like to follow 
the Network’s branding guidelines, for 
consistency across the State.

The Logo
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For maximum impact, the logo requires clear space around it. No other 
graphics, logos, images or type should intrude into the clear space 
areas. The designated clear space around the logo is defined by one 
unit of the ‘cells’ of the U3A logo.

Main Logo Presentation & Sizing

The mininum size of the logo is 8mm high to ensure it is readable, with 
a minimum logo height of 8mm.

Typography
The preferred font for text and headlines is Arial for use on printed 
materials, as it complies with mature, friendly principles for legibility 
and is recognised universally in word processing, website and other 
digital applications.

Specifications:

Secondary Logo Presentation 

Use of the secondary logos, such as the stacked version and the 
thumbnail version will require different space requirements.

Headline Font - Arial Bold:
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890

Sub-head Font - Arial Bold:
ABCDEFGHIJKLMNOPQRSTUVWXYZ

Body Text Font - Arial Regular:
ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstyvwxyz 1234567890

There are Italic versions of the above fonts for use in appropriate 
circumstances.

Specifications for typography cannot be specific, as the size and format 
will depend on specific end use. The general use within this document 
should serve as a general guide to how typography is intended to be used.



Breakdowns

Primary

Secondary

The colour breakdowns 
should always be used 
throughout the u3a brand.

Our secondary colours 
should only be used 
sparingly. The following 
page gives an overview 
of the level of use.

u3a Yellow 
RGB r255 g200 b0 
CMYK c0 m22 y92 k0  
Web HEX #ffc700 

u3a Light Green 
RGB r100 g195 b105 
CMYK c62 m0 y73 k0  
Web HEX #63c369 

Black 
RGB r0 g0 b0 
CMYK c0 m0 y0 k100  
Web HEX #000000 
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u3a Forest Green 
RGB r16 g105 90 
CMYK c86 m32 y64 k25  
Web HEX #10695a 

u3a Light Blue 
RGB r40 g135 b230 
CMYK c78 m36 y0 k0  
Web HEX #2886e6 

u3a Purple 
RGB r180 g160 b220 
CMYK c35 m40 y0 k0  
Web HEX #b49fdc 

u3a Dark Blue 
RGB r0 g90 b185 
CMYK c91 m69 y0 k0 
Web HEX #005ab9 

u3a Orange 
RGB r255 g170 b50 
CMYK c0 m40 y84 k0  
Web HEX #ffaa31  

White 
RGB r255 g255 b255 
CMYK c0 m0 y0 k0  
Web HEX #ffffff 

u3a Red 
RGB r238 g105 b90 
CMYK c0 m70 y60 k0 
Web HEX #ee695a 
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The imagery used should show older people 
being active and engaging in educational 
and other activities that keep them socially 
involved in the community.

The use of images with people in pairs or 
groups reflects the philosophy of community 
and friendship that U3A promotes.

We recommend using images that focus 
on the enjoyment and pleasure people are 
experiencing at the moment the images 
were captured.

Imagery

David Anderson
Committee Member

T: 0123 456 789  W: u3aqld.org.au
E: president.u3aqld@gmail.com
P: PO Box 1271 Stafford QLD 4053

David Anderson
Committee Member

David Anderson
Committee Member

T: 03 9670 3659
E: david.u3aqld@gmail.com
W: www.u3aqld.org.au

Print & Digital 
Applications
Printed and electronic materials should 
retain branding consistent with U3A 
Queensland’s standards (as below).

  Email Signature:

E-News
Digital Products
Digital products such as 
newsletters, e-brochures 
and the like should follow the 
same colour guidelines as 
for print products: no solid 
colours other than U3A Light 
Blue with reverse version 
of the logo, or 20% tint U3A 
Light Blue.



Brochures & Factsheet Examples

Brochure produced by:

If you are no longer working full time, why 
not make the most of it doing what you 

want to do with people just like you.

FIND OUT MORE AT U3AQLD.ORG.AU

YOU CAN JOIN A QUEENSLAND U3A 
AND START LIVING A BETTER LIFE
You can join with 24,000 Queenland seniors in one 
of the 34 U3As in Queensland by contacting us or 
visiting our website and use our U3A Locator to find 
a U3A Association near you.

WHAT IS U3A - THE UNIVERSITY OF 
THE THIRD AGE?
University of the Third Age (U3A) Associations 
across Australia are part of an international 
organisation embodying the principles of lifelong 
learning and lifestyle activities that enrich the lives 
of over-55s.

Each U3A provides educational and lifestyle 
choices for people who are active in retirement - 
in the so-called “Third Age” of their lives.

U3A Associations provide venues and tutors to 
enable informal learning and opportunities to 
engage in cultural and lifestyle activities. Members 
choose activities and classes that suit their 
interests, health and mobility levels. 

The term ‘University’ is used in the original sense 
of an association of teachers and scholars,  while 
‘Third age’ refers to the life period of active 
retirement. This follows the first age of childhood 
and formal education and the second age of 
working life.

LEARN..
     LAUGH..
          LIVE! learn,

laugh,
live

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. u3a gives you the 
chance to develop your interests, 
make new friends and enjoy yourself.

Croydon u3a 
www.u3asites.org.uk/croydon 
E: chair@croydonu3a.org.uk 
T: 07500000123 
Facebook.com/u3auk

learn,
laugh,
live

u3a.org.uk

No longer working full-time or raising 
a family? Now’s the time to make 
the most of life. u3a gives you the 
chance to develop your interests, 
make new friends and enjoy yourself.

Croydon u3a 
www.u3asites.org.uk/croydon 
E: chair@croydonu3a.org.uk 
T: 07500000123 
Facebook.com/u3auk

learn,
laugh,
live

u3a.org.uk
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For the love of life...
If you are no longer working full time, why not make the most 
of it doing what you want to do with people just like you.
You can join with 24,000 Queenland seniors in one of the 34 
U3As in Queensland by contacting us or visiting our website.

FIND OUT MORE AT U3AQLD.ORG.AU



Printed Materials 
Letterhead should only be used on the front 
page of documents such as letters, with 
plain pages to follow. 

For all documentation being circulated and 
or published, the U3A Network Queensland 
branding should be used, with the logo 
centred in the header section of each page, 
with the U3A slogan ‘Connecting Seniors to 
Lifelong Learning’, with the line underneath 
as per the letterhead.

The document details such as document 
name, version number, date and page 
number should spread evenly across the 
footer of each page. The text in the footer 
should be Arial 10, unbolded, using Primary 
blue colour.

Published documents include the website, 
Facebook, printed materials and emails to 
the public or to Member U3As.

Other documents such as Committee 
reports and documents, With Compliments 
and other similar materials should carry 
similar branding.

U3A Network Queensland Inc. | Reg. No. 1A37380 | ABN 135 1750 1874
T: 0431 579 870 | E: secretary.u3aqld@gmail.com | W: www.u3aqld.org.au

P: PO Box 1271 Stafford QLD 4053 

Connecting Seniors to Lifelong Learning

Connecting Seniors to Lifelong Learning

With compliments...

U3A Network Queensland Inc. | Reg. No. 1A37380 | ABN 135 1750 1874
T: 0431 579 870 | E: secretary.u3aqld@gmail.com | W: www.u3aqld.org.au

P: PO Box 1271 Stafford QLD 4053 



Powerpoint Presentations 
Powerpoint presentations are an important 
aspect of marketing U3A and conveying 
information in meetings, lectures and other 
public gatherings. Importantly, the slides 
should have consistent branding and layout 
including:

• Use design templates.
• Standardise position, colors and styles.
• Include only necessary information.
• Limit the information to essentials.
• Content should be self-evident.
• Use colors that contrast and complement.
• Too may slides can lose your audience.
• Keep the background consistent.

Keep to brief sentences or dot points
Use bold type for content
Expand on brief points, avoid lengthy texts
Keep type large - at least 20pt
Limit number of points to five or six
Simple layout is best
Talk to all points on each slide

Use photos sparingly
Photos should be clear and in focus
Photos of people doing things are best
Keep text to a minimum on photo slides


